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shaping marketing strategies. 14
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4. Discuss the importance of content creation in

social media marketing. 14 D24-DIM-201
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5. How can influencer collaborations enhance a Before answering the question-paper, candidates must
brand’s social media presence ? Discuss with ensure that they have been supplied with correct and
examples of successful influencer campaigns. complete question-paper. No complaint, in this regard

14 will be entertained after the examination.
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Name one benefit of paid advertising on

Facebook. 2

(Compulsory Question)
( erfarE a9 )

What does KPI stand for in social media
marketing ? 2
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What is the role of Twitter in social media
marketing ? 2
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What is user-generated content in social
media marketing ? 2
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How do live streams help in connecting
with audiences ? 2
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(f) Name one ad format used on social media
platforms. 2
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(g) What is the purpose of Google Analytics

in social media marketing ? 2
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2. Discuss the evolution of social media marketing
in the digital age. 14
fefsea g o @ Hifew Amefdn & fawm
W EE ®iee |

(5-M25-21197,-35421 3 P.T.O.



AEH TIF ® "d § ERe Hifsar
Tfafee® & e W owEl Hife |

Discuss the role of blogging in social media
marketing. 14
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Discuss the role of paid advertisements in
social media marketing. How do platforms like
Facebook and Instagram support paid
advertising for businesses ? 14
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Explain the benefits and challenges of paid

advertising on social media. 14
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Discuss the importance of social media
analytics in measuring campaign performance.
14
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